"#3$ %

&' ()

B& G

PUBBLICITA'

STRATEGIE DI COMUNICAZIONE
***% ( ) %

%



aliuajyeyy 1ie11a @




% &

$* . (). "
()

$, - ()"

$+ ()2

H#H* $ J+"-
$( ( )0)

$ $ I+, 4




$(

"HOH

$,$

6%

45

0$

6%

7) 8#

8 ) :

6%

, <#

6%

> I#
,H#

6%



Dates

"3
B

.B 5

C(

C(

C( EE
C(B

C(B

C(B EEE
"((
(C 4
3

Grand Prix

@

3
D
2 B
> 8
0; )
(B
B
),
[ :13%
2) 3
& ! ) |

>

11

e LE
r.orr

Circuit

A;
C/) D

(

**. Saturday

***0Only MotoGP class



"HEH & & )

4 35) 65- 3

# D+l " 8"1"20>I"O0A?12F ,=; # -
# D+L " " $I"2"0>I"0A?12F . ( # -
5# D+L " ""G,2"0>I"0OA?12F <(  (3( # "3
# D+l " 20, >I"OA?12F ,; ; # "3
#D+1. " >I"0?1.2+ A 20" (B # 9- 4
#D+l " SI"OA?I2FA 40"+ . # 5-

o D+ " $1<2;:>I"0A?I2F 2 (# -5 .
# D+l " SI"OA?I2FA "O"A" . # - 5>
4# D+l " >I"OA?12F+D +? # - 9>(
# D+l " ["0$"0A!812%$2,: >I"0A ?12F , il 4-
#D+ " >+ 1212 +0A $,:"0A =; 5- (
#D+l " 20>.">G"I0">GA2C 8()3 # 5 - "
5# D+l " 8 >2"0>I"0A?!12F ,3-D ; 3# 9-4"
# D+ " >1"0?! .2+ AH2%" 2" ./ # -,

# D+l " ,20>"?+] SI"0OA?I2F , 3 # -,

# D+L " C"?"0, >I"OA?12F (I(=# -+
o# D+l " <+l"0>I"0A?I2F G # -+
# D+l " >I"0A ?!.2+ A+8!"2 . ?2( # - 90
4# D+l " "8 A"82>I"OA?I12F G . (# - 0




& 7 & #$#
| B /
B )H" 3
I B$ D 4
5‘“ | B) 5
| B 5 (
| B"33 | 9 (
' B%. ) I |
| B$ 4
| BD 9




o
) "3
| 4.
) < 5.
, 9) 5> (
(
! 4
3 4
! +
89 ) 3% 0




